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A new orgenization to’Pe knovm as the iAdvertising Research

J

Foundution was formed at a meetlng of advertisors and agency execubtives
hl._—-ﬂgﬂl' v

held on February 11th at the Union Leaguc Club of New Yorke The form-

ing of the Foundation is the culminution of a sorics of conferencos held
for some months betweon officials of the asscciution of National Advor-‘
tisers and the amorican Association of'Advertising Agonciese The Foun-
dation nov becomos a joint efforto

Loe He Brlstll, Bristol-wyers rg Gompany, Now York, was olocted
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chairman, and Richard Gompton, Blackman Advortising, Ince, New York,

——

vico=chairmane Tho othor members are: Militon J.(glalr, Jo Tlalter Thomp=
son Coempany, Chicago; Ken R:Lbyke, Colgats»Palmolive¥Peet Ce?pany, Jersey
Gity; Turner Jogés, Goc;-Cola Cos, Wilmingﬁcn; Chester Je E;Roche, Young
& Rubicam, Ince, New York; H. K¢ McCann, McbugnnErickson, Ince, New York;
~ Allyn B. McInt?&e, Pepperell Manufacturing Company, Boston; Stuart Peaw
body, The Borden Company, New York; Guy Ce Sméth, Brooke, Smith & French,
Ince, Detroit; John Beﬂgén, president, American Association of Advertising
Agencies and Paul B. Jeét president, Association of National Advertiserse

"In speaking of the formation of the Foundation, Mre Bristol said:
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(Assns of National Advertisers, Ince) =2e

"ihen the' plan for an Advertising Nesearch Foundation was announced by
the A.NeAs more than a year ago, there was a splendid reaction indicat=
ing beyond quesiion that a step in the right direction had been madee

The real need for such an organization in advertising has since been made
inoreasingly clear,

"This was.abundantly aubstantiatea‘when the American Associa-
tion of Advertising Agencies announced their decision to join forces with
the Association of National Advertisers and help develop the Advertising
Research Foundation &s a joint undertaking and establish it as an instru-
ment to séfve the common cause of advertisiige

"The mutual spirit in which this project hus been undertaken

-is a promising indication that it will work along broad and impartial

lines in approaching problems that can be solved only by a pooling of

interests and by recognizing that they are identical for all concernsde"
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