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Extended Abstract Template

Title of Submission:
Topic:
Authors/Speakers:
Full Name, Affiliation, Email
[Repeat for all authors]
Keywords:
[List 3-5 keywords]

1. Introduction, Research Question and Objective
Briefly introduce the research context, the motivation for the study, and clearly state the main research question(s) and/or business objective(s). Explain why the topic is important to marketing academics and/or practitioners.

2. Literature Review and Theoretical Background (for academic entries only)
Summarize relevant literature and situate the research within existing work. Highlight the theoretical lens or conceptual framework guiding the study.

3. Methodology
Describe the research design, data sources, and methods of analysis.
If using synthetic data or panels, clarify how they are constructed, validated, and utilized in your research.

4. Main Results
Summarize the principal findings.
If results are preliminary, state as much and highlight expected contributions or insights.

5. Discussion and Implications
Discuss the significance of the findings for marketing theory and/or practice.
Address any limitations, potential biases (especially if using synthetic data), and suggest directions for future research.

6. References
Include the most relevant citations.

Word Limit: 1,000–1,500 words.

[Optional Sections]
· Figures/Tables: You may include up to one table or figure if allowed.
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