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ARF David Ogilvy Awards
Written Explanation

Include this completed form with your digital entry in the awards portal.

Campaign Title + Brand:
     
This information will be included on your trophy and all marketing/promotional materials.

Brand Owner (Parent Company)/Brand:
     
(e.g., Unilever/Dove, PepsiCo/Bubly, P&G/Old Spice) 

Creative Agency:
     

Entrant Company:
     

All Affiliated Companies:
List any and all companies involved in the creation and execution of the campaign. This might include research, agency, media, marketer, and/or production companies. 
     

Award Category:
Select the category where this campaign will be considered. Up to two can be selected if entering the same campaign in two categories.

1.  
2.  

Launch date and end date (if applicable):
Current eligibility period is January 2024-March 2026. Display as Month/Year-Month/Year (e.g., 01/24-01/25)
     


[bookmark: Text2]      
What was the irrefutable consumer insight that fueled the campaign’s success? In 200 characters or less.


Provide a summary of the marketing challenge, methodology, insight discovered, creative execution and business impact. In 1,200 characters or less.

      

Describe the marketing challenge.
      
Limit answer to 750 words (or one page).
What was the research methodology?
Limit answer to 750 words (or one page).
      
What was the creative execution? Media budget must be included (a range is ok). All media value must be included, including donated, non-traditional, and activation-related costs. Limit answer to 750 words (or one page).

      




List all accompanying (non-advertising) activities to the campaign, if applicable (i.e., big promotions, increased distribution, new product launch, etc.) This information will provide better context to the business result along with the campaign execution. Limit answer to 750 words (or one page).

      
What were the business results? Why was this campaign a success?
Did the campaign perform against the original business goal? Were there attitudinal or behavioral changes? What “lessons learned” can the industry take away from this work? Limit answer to 750 words (or one page).
      


Tell us about the role of AI in your campaign.
We know that AI technology is rapidly changing the advertising landscape. This year, the ARF has implemented a transparency policy about the use of AI and wants to better understand the role of AI in your campaign. This information will provide better context to the jury.

Please check where AI tools were used at either a draft stage or final stage. If AI was not used in any of these areas, please leave blank.
[bookmark: Check1]|_|To develop any of the main creative concepts or the “big idea.”
[bookmark: Check2]|_|To conduct any campaign pre-work.
[bookmark: Check3]|_|To develop creative strategy.
[bookmark: Check4]|_|To write the creative brief.
[bookmark: Check5]|_|To assess or predict performance of ad creative.
[bookmark: Check6]|_|To diagnose or get recommendations to improve individual ad executions.
[bookmark: Check7]|_|To produce animatics or other illustrations or graphics for the creative.
[bookmark: Check8]|_|To create a portion of any of the ads that were deployed.
[bookmark: Check9]|_|For voiceovers in any of the ads.
[bookmark: Check10]|_|To adjust/refine audience targeting during a campaign based on audience interest/response.
[bookmark: Check11]|_|To create any of the ads in their entirety.

For campaigns with ads created in their entirety with AI:
      
On which channels were those ads deployed? (if applicable) 

Share any additional notes you want the jury to know. (optional)
      

Sources
List any sources here, one source per line. If you want to link sources to specific parts of your entry, write them in-line or use a numbered list here and quote the appropriate number in backets within the entry. Any supporting materials (such as charts, graphics, etc.) can be added here as well. 
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